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Who we are

YouthNet - www.youthnet.org British Youth Council - www.byc.org.uk

YouthNet launched in 1996 as the internet was The British Youth Council (BYC) is the national youth council
beginning to take hold. It is the first exclusively online for young people under the age of 26 in the UK. BYC brings
charity, which aims to create a socially inclusive environmening people together to agree on issues of common
where young people living in the UK are engaged, inforncedicern and encourage them to bring about change

and inspired to achieve their ambitions and dreams. through taking collective action.

YouthNet delivers high-quality information, signpostind3YC aims to:
and frontline emotional support to young people. This i id ice f le:
done primarily through the internet, but increasingly throug%ﬁrOVI € avoice for young peopie,
mobile phones, digital interactive TV and hand-held devi®@®mote equality for young people;
b the tools that are central to the way young people
communicate.

Help young people be more involved in decisions
that affect their lives;

YouthNet does this through two complimentary Websiteii = T .
TheSite.org: a guide to life for 16-24 year-olds; and dvance young peopleOs participation in society
do-it.org.uk: volunteering made easy, and home of the 2nd civic life.

UKOs only national volunteering database. At 10 yearge(dis a campaigning organisation committed to promoting
YouthNet is still @ young charity, but it is proud of its  young peopleOs rights. It runs and supports a range of
achievements. Since its inception, YouthNet has formedmpaigns, on a local, national and international level D
groundbreaking partnerships, developed its very own with a focus on improving young peopleOs experiences
software, helped to inspire thousands of people from of education, employment, public services and how they

diverse backgrounds to volunteer, and given millions fre generally treated and viewed by the rest of society.
young people the advice and support they need to live

their lives with confidence.

Couthiet
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1.0

Foreword

By Anushka Asthana, Education Correspondent, The Observer

Fear the hoodies; young, out of control yobs hanging There are more worrying statistics. More than nine out
around on street corners, intimidating the elderly, of 10 of those involved in this report felt the media always
drinking, smoking, taking drugs b a lost cause.  or often placed them in a negative B anti-social  light.
They felt they were branded selfish and untrustworthy.
Some even pointed to the bad behaviour of their adult
role models.

OBrand teenagerQ is under attack. Unable to vote, teenaders jitle doubt that the negative vision we have

are an easy target for politicians. Rarely given a voicey teenagers is disproportionate
they are often the subject of negative media coverage. '

Research by the magazine Yound Peoble Now fouI ﬁnce visited a small, suburban cul-de-sac near
that stories )é)f violen?crime domir%ated r::he media B mingham to ask the residents what bothered them
most about modern culture. Their answer was unanimous

coverage of this age group. One positive mention P : .
in the press would be matched with four negative. b the young thugs terrorising them in the neighbourhood.

At least that is what you would think if you believed
everything you read.

The Government, they argued, should stamp down on
these bullies. Yet not one of the respondents had ever
been a victim of crime at the hands of young people.
So it is both timely and welcome that YouthNet hasTheir views were purely built up from what they had
teamed up with the British Youth Council to produce ttigard on the television and read in the news. Yes there
report. They have reached out to young people acrosgere youngsters hanging around the streets but they
the country, from every age group and done somethitigd nowhere else to go and nothing more to do.
unique - asked them how they feel.

If you are a young person it sometimes feels like you
are public enemy number one.

| am not suggesting we bury our heads in the sand and
Are they being demonised? Are their voices being heagi®@re crime or anti-social behaviour. Of course the media
What can they D and politicians and the media D do wll cover these stories and of course politicians must
change the situation? deal with these cases.

There is little doubt that when it comes to young peopBut cases should not be blown out of all proportion and

policy and media seems skewed in the direction of thi@iere should be balance. Positive stories should also be
bad, the violent and the vulnerable. given space and young people must also be given their
voice. Most young people make their parents, friends and

Little is written about the millions of youths who @ISO g5 chers proud. When they dont, we should ask why no
worry and fear anti-social behaviour, who contribute

to society, work hard and have fun without destroyifgwhole generation should not be demonised. | hope
everything around them. What of their opinions? their concerns B outlined in this report B are taken
In this report we have them. They condemn bullying agerriously. | hope politicians, the general public and
happy-slapping. They think swearing, arguing and lowd course journalists work to put some of the

music can be anti-social. They are interested in the wegddommendations made into practice.

consuming news through newspapers and websites.

They do not think wearing a hoodie or hanging out with

friends makes you a criminal.
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ONot all young people are the same;
the media has a major influence
upon older peopleOs views of how

younger people are.

There are a lot of younger people who
give a lot to the community they live in
but because of all the trouble In
the media, they mostly donOt get
given the time of day.O



OTake some time to really get Ol think they should get to
to know us. Not statistically, know young people before

but for who we are.O they judge, because weOre
not all anti-social.O

OJust give us a chance. You donOt
never eat fruit again just because you
tried one bad apple. The same goes for
young people, yes, there are a few bad
apples, there are everywhere but donOt

give up on the rest of us.O

OThereOs more than meets the eye wit
any person, and the media normally
gives a bad first impression. But give
any young individual a chance and
theyOll prove it wrong.O

(OI just think that every individual perso
should be treated fairly and with respeqt.
| feel that they are often just as
discriminatory about us as some youn
people are about them and think that
they may have forgotten how they felt

when they were younger.O




1.0 Overview

Setting the context

Sex, drugs and crime stories, along with current governniming written about young people focused heavily on the survey through their weekly email bulletin to over
measures to inspire respect, seem to dominate the wagrime. Four in 10 during the period studied related to 1,000 young people and to their 150 membership

young people are portrayed. It could be argued that criminal activities, including violent and petty crime, organisations and network of over 400 Local Youth Councils.
government measures to combat the problem of anti- vandalism and anti-social behaviour. In addition to thisFiarther links were also secured through other youth

social behaviour, coupled with the general bad image efery positive mention of young people there were founembership and volunteering networks, youth-focused
young people, encourages the media to focus on storiaegative ones?. charities and a number of other teen-oriented websites.
that highlight a minority of young people who do cause., ; t aims id ice f | By its closing date on April 4, the Respect? survey had been
trouble. Consequently, the thousands of young people iB'S report aims 1o provide a voice for young people OEompleted by 1030 people. Of these, 747 were UK-based

the majority - who do not cause trouble are disregarde g\jzsrlljgt\;Vgticbhegﬁegﬁf/seahgan;Spg?ﬁ%%’/ ?gt:‘évgfnhemeg oung people aged between 12 and 25. This report is
and seldom reported on. It also offers young people real life solutions to anti-so%{%jed on the responses of those 747 young people who

Over the past 18 months a series of government policteshaviour and the negative portrayal of this age group. in the UK.
have been launched, which attempt to both instil respect The number of respondents for each individual question
and tackle the problem of anti-social behaviour. Methodology is listed under the question. This varies as respondents

The Crime and Disorder Act was introduced in 1998 A pilot survey was written and administered by Youth\ége given the option to answer questions.

to address anti-social behaviour. However in 2003, th@nd the British Youth Council (BYC). It was Cor_‘dUCte‘;%éestion percentages exclude Odondt know® except
government increased its drive to use tools such as & Self-completion paper survey at a BYC event in July 2hQgre specified.

anti-social behaviour orders and introduced the Anti-Sogi#l Suggested that:

ngavio%r gcé f;lor!g with the OTogtethe:_| Campaign§) {®ung people feel demonised by the media. Research 0bjecti_ve§

accress bac hehavioulr In comritirities. HOWeVET, e filey feel that older people (including politicians), ~ The research objectives were as follows:

this year the government launched a new cross- in their day-to-day lives, are biased towards them in ¥ To give young people a voice on issues which they

S;%%rrtg]: g%&ﬁ;ﬁﬁ’el;nsgv\yvnaistggiE;nsgﬁﬁgtnggﬁgdoﬁ’égﬁ%me measure, due to the mediaOs portrayal of themsay affect them, but to which it appears that they have

to target low-level criminal behaviour. ¥ Yoling people see the majority of stories published @ limited opportunity to comment.

Many of the measures to tackle anti-social behaviour, @bout them as inaccurate, and the news in general ¥ To explore how young people feel they are portrayed
especially anti-social behaviour orders, do seemto  to be unfairly biased towards reporting the anti-social in the media and by politicians.

target young people. By 31st December 2004, 43% ofPehaviour of the minority. ¥ To investigate how this portrayal affects the relationship
anti-social behavliour orders had been given to young The 53 respondents were also asked to comment on tAgtween older and younger people in society.

people under 18". survey itself, and the study was adapted based on ygtftggauge young peopleOs preferences and access to
Some government documents, including the Respect PeopleOs feedback. The final survey was loaded on tdocal, regional and national print, broadcast or online news.
Action Plan and the youth green paper, Youth MattersYouthNetOs website for 16-24 year-olds, TheSite.org Tq jdentify the ways that young people wish to address
do recognise the need to provide activities and SUPPOFe Respect? survey ran between January 24 and ~ the issues they say affect them.

for young people and highlight the exceptional VQ'Pntaﬁbril 4 2006. It was promoted to over 400,000 users¥flo give young people a vehicle through which they can
work young people do in their communities. Yet it is Stiflhesite org, both on the website®s homepage and indtscourage decision makers drawing up policy to listen
the more negative stories about the minority of am"soﬁmmunity section. A link was contained in newslettets their views and make informed judgements on
young people that hit the pages of our Newspapers angh more than 10,000 TheSite.org subscribers, and to mayeuth issues.

dominate the headlines. than 50,000 subscribers to YouthNetOs volunteering wehgjtequip young people with a vehicle through which
Recent research by MORI for the Young People Now do-it.org.uk. Notification was sent to 957 local newspap&ffey can create a dialogue with opinion formers on

Positive Images campaign found that the kind of storie¥d 22 articles or letters to the editor were published the'way they feel are portrayed.
throughout the UK. The British Youth Council promoted
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OVandalism, shouting &
strangers, destroying pub
property, intimidating

others, bullying.O

ODrinking in public,
remaining polite and binning
your empties is perfectly
acceptable. Being loud,
littering and abusive :
obviously isnOt acceptable.O

Respect?







